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SHENZHEN CITY OF DESIGN OPERATION DEVELOPMENT CO. LTD. is a whol-
ly—owned subsidiary of Shenzhen Media Group , It was upgraded and rebranded by
the Publicity Department of the CPC Shenzhen Municipal Committee in November
2023, based on the former Shenzhen Cultural Industry (International) Exhibition Com-

pany.

Positioned as a high—quality urban cultural content provider and service supplier,
the company plays a crucial role in the cultural industry landscape of the Shenzhen
Media Group. In the context of the Greater Bay Area's global cultural integration and
the emergence of dual-zone cultural exemplars, the company is dedicated to planning
and hosting major domestic and international exhibitions and events in design, art,
and fashion. It uniquely combines online and offline interactions,government—indus-—
try—academia—-research collaboration, and the influence of mainstream media.

Focusing on young users and treating the city as a stage, the company links top
global resources and platforms. Through continuous operation of the "Design City" in
Shenzhen, Shenzhen Design Week, Shenzhen—Hong Kong—Macao Digital Design Ex—
hibition, Shenzhen-Milan Lifestyle Week, Shenzhen Cartoon and Animation
Festival ,Sky Museum, China (Shenzhen) International Cultural Industries Fair Broad-
casting Pavilion, it strives to create an ecosystem of design, art, and fashion that is
integrated, consumer—driven, and influential. The company aims to be a leader in pro—
fessional production, digital development, market operation, and international cooper—
ation in the urban cultural industry.
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High-quality Urban Cultural Content Provider & Service Supplier

Spreading the Word, Making a Big Impact

Influential and Trendsetting

@ Resources, the Central Hub

Possessing Resources and Connecting Them

@ Creativity, the Right to Speak

Telling Stories and Leading Social Trends

@ Execution, Comprehensive Mastery

Battle—Hardened, National Team Standards
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Spreading the Word,
Making a Big Impact
Influential and Trendsetting

In the attention economy era, backed by a powerful group, we can leverage plat-
form battles effectively.

Internationally, Shenzhen Media Group, through its International Communication
Center and platforms such as Shenzhen Satellite TV International Channel and Direct
News, effectively reaches over 3.21 million users across more than 200 countries, pro-
viding one-stop solutions for brand internationalisation.

Domestically, the Group's extensive media network includes 10 TV channels (such
as Shenzhen Satellite TV, Urban Channel, Drama Channel, etc.), 4 radio frequencies
(news, traffic, music, etc.), 248 official new media accounts, 13 metro lines, and nearly
300 bus lines with a total of 30,000 terminals. Additionally, the largest outdoor LED
HD screen in Asia ensures comprehensive media coverage across all channels and
platforms. Wherever the eye can see or the ear can hear, there is potential.

Our company further enhances this reach by managing the official WeChat ac-
counts, websites, new media matrix, and private domain communities for Shenzhen
Design City, Shenzhen Design Week, Sky Museum, and Shenzhen Cartoon and Anima-
tion Festival. By targeting vertical media categories and leveraging authoritative con-
tent, we aim to influence the world.




@ Resources, the Central Hub

Possessing Resources and Connecting Them

Shenzhen Media Group is not only a creator of headline hits but also a co-builder
of major trends and events. By leveraging the "news + government services + com-
merce" operational model, it exerts wide influence and deep connections across gov—
ernment, business, academia, and research sectors. The group supports key govern—
ment initiatives such as the Cultural Power Summit Forum, Global Investment Confer—
ence, and Global Innovation and International Science Park Development Forum, there—
by aligning with national and government strategies.

Moreover, our company collaborates with the Shenzhen Education Bureau, Educa-—
tion Research Institute, domestic and international universities, and over 20 primary ]
and secondary schools in Shenzhen to co-establish educational and cultural initiatives. = E:f?i: ;;;?i'
We also maintain reciprocal relationships with major banks, fund management firms, i
branch offices, and key customer groups. Furthermore, we partner with well-known
commercial entities and brands such as One Avenue, China Resources(Holdings)
Co.,Ltd., Hilton, and Huawei to build a cooperative and mutually beneficial value eco- :EEEETLLLLE”HTI‘.@Q{
system.Additionally, we provide content for sub—venues of the China Cultural Industries ! :::EL EIEEIBIIIE ll
Fair, embedded cultural spaces in Futian District, and organise cultural activities for ”'EEEEEEEEE
party and group building, as well as corporate and group events. As a central hub for i
social resources, we achieve comprehensive reach across government, business, aca-
demia, and research, covering all aspects of life including dining, accommodation, edu-—
cation, entertainment, and shopping.
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@ Creativity, the Right to Speak

Telling Stories and Leading Social Trends

As an urban cultural content provider, our endless stream of creative content is funda-
mental to our existence. Backed by a systematic content production group that connects with
both the authorities and the public, we deeply understand and effectively communicate with
the people. Using a comprehensive creative system, diverse modes of expression, and omni-
channel influence, we propagate values and hold the right to speak.

For instance, in operating cultural venues, our Sky Museum not only organises interna-
tional art exhibitions but also creates original IPs within the "Sky" series. This includes events
such as "Sky Wonder Night," "Sky Anecdotes," "Sky Concerts," "Sky Cinema," and "Sky
Café." From the museum's slogan, "The sky holds nothing, just a cloud to offer," we devel-
oped the "Cloud" brand series, including "Cloud Talk" public art education, "Cloud Collection"
design and art store, "Cloud Tour" art activity center, and "Cloud Retreat" VIP lounge. Our in-
augural exhibition in 2023 became a phenomenon in South China, attracting over 100,000
visitors and ranking first on Damai's exhibition charts and second on Maoyan's reviews. It
garnered over 50,000 online reviews, achieving both box office success and critical acclaim.
Notably, 87% of the visitors were under 45, making it a hub for youth culture and a new
landmark for art in the Bay Area.

Moreover, our self-hosted IP, Shenzhen Cartoon and Animation Festival, now in its 13th
edition, capitalises on its appeal to younger audiences, visual allure, and essential nature. At-
tracting hundreds of thousands of young visitors over five days, it serves as an optimal plat-
form for high—efficiency brand promotion and youth—centric brand rejuvenation.




(4 Execution, Comprehensive Mastery

Battle—Hardened, National Team Standards

SHENZHEN MEDIA GROUP boasts the expertise of a national team, having navi-—
gated numerous challenges. Whether it's our legion of professional anchors and jour—
nalists with exemplary skills in broadcasting and reporting, our versatile directing
teams, or our execution of thousands of events annually, we have undertaken major in-

ternational, national, and provincial projects for this city.

SHENZHEN CITY OF DESIGN OPERATION DEVELOPMENT CO. LTD. with its core
team possessing two decades of market and media operation experience, stands ready
to anchor your strategies with seasoned expertise. With an average age of 33, our ex—
ecution team is primed to devise innovative plans and bring them to fruition. Moreover,
our team of returnees from countries such as the UK, US, Italy, France, and Spain aids
in international expansion, bridging Eastern and Western cultures. We accompany you

on this journey, providing a visionary outlook, innovative approaches, and efficient exe-

cution to ensure that every step forward resonates with strength and success.
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A premier event eagerly awaited by professional designers:
Official Design Gala of the World's Design Capitals

szen MDD i}” 3,1 ~.|. ,EJ
wet - RMNIRTIT IS

ot i & A The official design extravaganza of the world's "Design Capi-
gf”ff‘é"“ﬁ N N - tal," the 2024 Shenzhen Design Week, and the Global Design
' ' | Awards "Kunpeng Global Design Award," jointly hosted by the
Shenzhen Municipal People's Government and the International
Design Council, brought together renowned designers from 18
countries and regions. Heads of international design organizations,
representatives from UNESCO Creative Cities Network "Design

Capitals," and other domestic and international guests attended.

- j p“’,g’,f” - L ' T Major exhibitions and satellite events attracted over 300,000 visi—

& A : e ' . Pl tors, sparking widespread discussion.
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This year's theme, "Design Makes Life Better," integrated the city's design activities and resources throughout the year. It introduced a

SHENZHEN multi—-dimensional activity matrix of "4+23+N" and a multi—tiered exhibition and communication format of "Main Venue + Satellite Venues + Star
DESIGN e ) L . . . . . . , .
Exhibitions." Over 50 satellite events formed a citywide synergy, showcasing the beauty of design. Major media outlets, including People's Daily,
WEEK inh hi ional i [ hei ith I icl lish li hi il
SRS H 3 Xinhua News Agency, and China National Radio, continued their coverage, with over 1,600 related articles published online, reaching over 100 mil—

lion readers. The main visual of the 2024 Shenzhen Design Week appeared in major global cities, covering landmarks in Milan, New York, and
more, reaching over 2 million people. Short videos featuring international guests were posted on Instagram, Twitter, YouTube, and Facebook, re—
ceiving numerous likes from international design figures and enthusiasts, with over 50 million views.
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The final step
in bridging cross—border cultural
and economic cooperation:

China—ltaly Fashion Industry
—xchange event

Shenzhen & Milan Lifestyle Week

Shenzhen & Milan Lifestyle Week is a fashion industry event co—-organized by Shenzhen and Milan.

With the collaboration of Longhua, Nanshan, and Futian districts, through a series of high—-end forums,
brand showcases, exhibitions, fashion gatherings, and talent exchanges, it strengthens the introduction
of international fashion brands and talents to Shenzhen and the export of Shenzhen fashion brands, pro-

moting high—quality development of Shenzhen's design and fashion industry.



Fashion Design

Exhibition

Art Museum

The event attracted over a thousand guests, including gov-
ernment officials from Italy and other countries, representatives
from various fashion associations and media, and domestic and
foreign clothing buyers. Over 200 foreign guests attended,
reaching a historic high in the city's fashion event scale. Eight
industry docking and exchange meetings resulted in over 70 co-
operation projects and orders, with a transaction volume of 50
million yuan. Over 80 mainstream media outlets, including Xinhua
New Media , CCTV New , and Guangming Daily, Economic daily ,
China Youth Daily, Nanfang Media Group, Shenzhen Satellite TV
provided coverage. Several Italian media, including CLASS TV,
Corriere della Sera, and RAI (Italian Radio and Television), exten—
sively reported on the event.
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ICIF ».  CHINA(SHENZHEN) INTERNATIONAL CULTURAL INDUSTRIES FAIR

China (Shenzhen) International Cultural Industries Fair, founded in 2004, is the high-
est—standard, largest-scale, most effective, and influential exhibition in China's cultural indus-
try, known as the "No.1 Cultural Fair in China." The 20th ICIF will be held from May 23rd to
27th, 2024, with 8 exhibition halls covering fields such as film and television, publishing, es-
ports, intangible cultural heritage, art, design, national trends, and international cultural trade.
A total of 6,015 government delegations, cultural institutions, and enterprises will participate
online and offline, showcasing over 120,000 cultural products and more than 4,000 cultural in—
dustry investment and financing projects from 60 countries and regions.

N 2%
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THE 20th CHINA(SHENZHEN)
INTERNATIONAL CULTURAL INDUSTRIES FAIR

2024/5.23 - 5.27
i il g
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The Prominent Summer Event For Young Enthusiasts:

The Best Summer Animation & Game Cultural Event In Shenzhen

Shenzhen Cartoon and Animation Festival
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Shenzhen Cartoon and Animation

2024 SZCAF 2024 SZCAF 2024 SZCAF 2024 SZCAF 2024 SZCAF

Festival, founded in 2008, has been in—

cluded in the "Shenzhen City Cultural &
Menu" for three consecutive years since ﬁ 000 00 <
2018. Targeting the cultural consumption E 2024 SZCAF ﬁ
needs of the summer, Shenzhen Cartoon - s _ 3
and Animation Festival has developed i{ — | Lﬁ'ﬂlﬁw 8
into the largest, most popular, most in— ﬂ e
fluential, and most market-oriented ani-— &
mation and game culture event in Shen- ﬁ ’ ’ D 7-25- E 2882ﬂ <} ‘ ‘ E
zhen, with a strong appeal to young N "
people. Each session attracts over 8 ﬁ
250,000 visitors, with online topics ex— 8
ceeding 300 million. " Ene: RilHQH2BEELRERAE
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4 days, 400m, 58000 people:
1he forefront of digital design in the Greater Bay Area

Shenzhen-Hong Kong-Macao Digital Design Exhibition, representing "Digi-

\l | | \ \ \Y V4 ﬁ \ \ — A Y
7N [E] & JL _|_ i I
;7|( ;'E:;;!é;&%lﬂl }J-‘ZE tal China" in the Bay Area, showcases the latest applications of digital technolo-

SHENZHEN-HONG KONG-MACAO gy in the creative industries and design fields of Shenzhen, Hong Kong, and
DIGITAL DESIGN EXHIBITION

Macao. The 2024 exhibition was held at the Shenzhen Art Museum (New Build-

ing), attracting over 58,000 visitors in four days. During the exhibition, a sympo-

sium on the future development of digital design invited over ten digital design

experts from the three regions to share the latest concepts in digital design.



SHENZHEN-HONG KONG-MACAO DIGITAL DESIGN EXHIBITION
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110 - 48F+49F

48-49F, SZMG Media Finance Center
Pengcheng 1st Rd, Futian District, Shenzhen, CHINA

The Cultural New Landmark
N the Central of Shenzhen City

Located within the Shenzhen Media Group(SZMG), the Sky Museum stands tall in the cultural and financial hub of
Futian CBD, situated in the SZMG Media Finance Center's West Tower on floors 48 and 49. Adjacent to the Shenzhen
Stock Exchange and Futian Station, is a high-altitude art museum. Covering nearly 5,000 square meters, it features three
professional exhibition halls and three functional zones. Based on the open and inclusive humanistic background of the
Greater Bay Area, it covers international top contemporary art, digital fashion design, popular science education, and lei—

sure entertainment, among other functions.

The Sky Museum strives to tell the story of Shenzhen. Collaborating with over twenty-five schools, it provides art
education to Shenzhen youth. With over twenty public education and workshop activities each month, it celebrates the
hero dreams born in ordinary life. Through the "Sky Series," including {Wonderful Night at the Sky) {Sky Wild History) art

reviews, and "Skylight Concert" music salons, the museum explores the innovative spirit of Shenzhen in new art forms.

The Sky Museum aims to lead cultural and artistic exchanges between Shenzhen, the Greater Bay Area, and the
world, celebrating the beauty of diversity. It also fulfills its responsibility and mission of art popularization and cultural
construction, "sharing beauty together." It seeks to become a pioneering platform for international artistic exchanges and
a showcase stage for urban renewal and online-offline business integration.; a cultural supply and interactive platform

for the public, with both humanistic depth and urban warmth.
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ficence

eces from the
Nazionale d'Arte Moderna e Contemporanea

Masterp

(Galleria

The Magnificence — Masterpieces from the Galleria Nazionale d'Arte Moderna e Contemporanea was
held at the Sky Museum from March 25th to June 25th, 2023. "Magnificence" uses the changes in clouds as
a metaphor for the exchange and integration of art. It showcased 62 selected art masterpieces from nearly

150 years of contemporary art and culture waves. Works by artists such as Van Gogh, Picasso, Modigliani,

Kandinsky, Morandi, Boldini, De Chirico, and Matisse were all on display.

BEliER XHEB-RS (ET)» 1889

"Magnificence" not only received praise from many industry authorities but also sparked a hot discus—

sion online, becoming a phenomenon-level exhibition in the South China region in 2023. The total number of
2023 2023
o B2 & O

3.25 _ 6.25 Q REEAE

357\! i“l ﬁi ?E m E " r_ % % Em q:l l'l:;\ " E EE48 F rsv_f'\;jn\:::j;Ii:n::iue\nitr}\:ﬁ;:ﬁigth CHINA

visitors exceeded 100,000, ranking first on the Damai exhibition list and second on the Maoyan exhibition

praise list. There were over 50,000 comments and reviews online, achieving both box office success and

eaueIOdWOIUOD © BUISPON B1JY,P ©|_UOIZEN EBlJ8||eD 8yl WOoJ) Seos|dislsey

NNISNIN AMS©@aousoljiube|n

word-of—-mouth success.
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Exposicion especial china de Gaudi, el legendario maestro de arte y arquitectura

The first exnibition of
;E‘;E . *iﬁ "-h% Spanish national treasures in Asia
oy an architectural master

Exposicidon Sonora Gaudi

The "Exposicion Sonora Gaudi" special exhibition of legendary architectural master Gaudi, jointly
curated by the Sky Museum and the Art Frontier HK, collected exhibits from the Sound Art Design De-
partment of Barcelona University of Fine Arts, the Rujol Research Institute of Catalonia Polytechnic

/ University, Gaudi's former residence in Riudoms, and the Guild of St. Eloy in Barcelona. It set multiple
M ) records for the first exhibition in Asia: the hanging chain arch device of the Rujol Polytechnic Univer-

sity of Catalonia's Gaudi natural structure mechanics theory, sculptures and hand-drawn facade

Exposicion Sonora Gaudi

drawings from Gaudi's design team, 16 pieces of museum-—grade items from Gaudi's former residence
SKY — 3 i - . . AN g
MUSEUM 2024.2.14 ~ 5.28 and Barcelona, 6 painting manuscripts, and 6 large—scale sound installation works were all exhibited
KX=ERE RUTEER - REMPO48—a0F REZRME

for the first time in Asia. Along with the 40-meter sound installation "Weathered Rock Wall" from

Catalonia and the Al Gaudi Hypercube, they presented Gaudi's architectural and spiritual world to the

audience one by one.
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The Sky Museum Design and Art Store offers

high—quality art-related products, selected books, and

original art derivatives. They represent the warmth and

L

Il

|
Il

TR i

tone of the city of Shenzhen, serving as a beautiful ex-

tension of art in life, education, work, and gifting. The
team continuously develops art derivative products
around exhibitions, artist IP, and the Sky Museum IP,

grounding artistic concepts and enriching the museum's

integration into public life.
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Public Art Education

‘i Perspective
1’“ Determines the World

Providing a range of rich and colorful art courses, work-—
shops, art study tours, and summer camps to provide a warm
and rich art growth space for art-loving children.The Sky
Museum has a contemporary cutting—edge art resource foun-
dation, continually developing premium courses and activities
tailored to different stages and groups. Here, people will fully
interact with artists from around the world, inspiring artistic
minds, finding like—-minded spirits, and experiencing the joy

of art creation.
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f‘- Art Event Club

VT Come to the museum
/ for an event

&

. 2
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Providing an online and offline business inte—
gration platform for governments, enterprises,
white-collar workers, entrepreneurs, families, and
small theater enthusiasts, offering exhibition spaces
as well as resting, team building, meeting, and
dating spots. At the same time, art study tours will
encompass global art landmarks, experiencing the
integration of knowledge and action through cus-

tomized in—-depth tours.
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Sky Coffee

Artistic Fare in the City of the Sky

Taking in the panoramic skyline, with the play of light and
shadow swirling in the cup, patrons find solace in the bustling
city. In this space where art and life blur, visitors can enjoy not
only light dining but also the elevated "city skyline" outside the

window while resting and dining during exhibition visits.
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| Art Museum

2z | Sky Cinema

Encountering Art
7/ :
)Y 4 In Moving Images

The Sky cinema offers a platform for the
fusion of art and film. Weekly screenings of
art short films on various global themes pro-
mote cross—-media expression of art and film.
Explore the infinite possibilities of art in im-

mersive cinematic experiences.




HH’HHE ﬂ’

THE QUYET LAKE
o i

i

]

]
¥
A

it

._I . - ’
Apiites | il Lkt o s pull 1 lnass Jisibs ]

a5all

TEpETFaE SRR AN
et vy = PR G- v
a '- -
]

>

¢‘ﬂ ‘i'”‘f: ? ¢ 'ELJL

TRACHE I:Fl ] HIJIII‘"IFI'I'




i%it 2% CITY OF DESIGN

~ashion Design | Exhibition | Art Museum

- VIP
Living

5 Room
Iz‘a‘ Elegance Concealed

In the City

Providing a meeting place for corpo-
rate directors and individual directors

within the museum.
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Dedicate to the City, Cheer for the City
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